Milestones of Professional Development - Roles and Contributions
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Services for manufacturers of medicinal products and medical devices

1. evaluated natl and internatl markets for innovative products to define window of opportunity

2. developed/implemented tailored marketing plans in account with the USP and relevant market conditions
3. managed sales & marketing budgets from 0,5 to 200 mio€

4. emphasized strategic relevance of upfront HTA for product reimbursement

5. well accustomed to integrate into new environments and counsel internal teams and external suppliers
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